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STATEMENT OF MISSION

FREE INQUIRY IN CREATIVE SOCIOLOGY: Sociologists convey discoveries, ideas & research findings to students, col-
leagues & lay readers interested in social processes. Policy objectives: readability, creativity, diversity; economize space &
costs.

READABILITY demands persuasive, interesting & lucid writing understandable to the literate lay person. Itis lively enough
to sustain interest & sufficiently supported with evidence & logic to convince the skeptical reader.

CREATIVITY demands inventive, innovative & venturesome approaches to problems, propositions, questions, struc-
tures, data sets, theory, & social phenomena. Strange creatures are welcome if their outlines are clear.
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